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OF CONSUMERS 

GLOBALLY ARE 
ACTIVELY CLEANING 

MORE THEMSELVES

OF THE TOP 4 ACTIONS A HOTEL CAN 

TAKE TO MAKE GUESTS FEEL SAFE ARE 
ABOUT A D D I T I O N A L

C L E A N I N G

develop a truly holistic cleanliness and 

disinfection program trusted 

experts in health and hygiene

extends across the entire hotel 

experience 

HILTON.COM/CLEANSTAY

APRIL 27

JUNE

APRIL 28 –

MID-MAY

MID MAY

SOURCE: Global Data Syndicated Study, March 2020

SOURCE: Proprietary Hilton Research, March 2020


